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The activities of the Mondadori Group




The activities of the Mondadori Group

Trade
Leader in the kalian market with a 28.4% share

Revenues of €426m

2,500 new titles published during the year
end player in the Spanish-language market, in a JV with
Bertelsmann, with a market share of 94% and revenues of €110m

Educational

end player with a market share of 133% and a leadership
position in primary schools

Revenues of €82m
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The activities of the Mondadori Group

italy: France:

Magazine

The countrys third biggest publisher
with a market share of 26%* in
circulation

The leading publisher in the
market with 34% share in
circulation and 35% in add-on

sales
Total revenues of around €350m, 26
Total revenues of around titles
€500m, 41 titles -
International

An international publisher with 27
titles in 19 countries
and rapidly growing

* Source: (1JD considering 5 players
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The activities of the Mondadori Group

Advertising in Italy:

A dedicated sales company for Mondadori media
[magazines, radio and the intemet) and third-parties with

revenues of €250m and 266% a share in Magazines

Advertising in France:

Exclusive sales for the companys titles with a 8.7%
share and revenues of €8Im
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The activities of the Mondadori Group

Sales of editorial products and
consumer goods in rapid growth

32 directiy-owned outlets
452 in franchising

Direct and Retail revenues of €215m




The activities of the Mondadori Group




The activities of the Mondadori Group

More than 6 million
listeners over 7 days

Around 9 million
listeners over 28 dauys

Ranked 7th among
talian commercial
radio stations

Gross advertising
revenues of €25.5m
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The activities of the Mondadori Group

The groups online presence includes 47 internet
sites covering all of the groups activities

11 Books
30 Magazines

S Direct & Retail

1 Radio




The activities of the Mondadori Group




20089 - Publishing's most difficult year

Reference sectors in ltaly Reference sectors in France
“s"‘d,.“nw In terms of Market Mondadori “532",*,# ;tm of Market | 7 w
Trade Books value 18+ -1.0= Grcdiation vokume -3.5 -18
Magazine - 2
glqm volume -67 -B7 Advertising volume 13.0 103+
Add-on sales value el -18.4
overtising s -287 -271
Radio Advertising value <77 -68 (+) Excluding the sale of rights for add-ons

[*+) Including Grazia France



Mondadori in 2009

| Revenues by division
Revenues FYos | FYos
Books 434.3 4257
Magazines Raly 5757 494.3
Magazines France 3741 435 |
Advertising 331.0 . 2504
Direct 22.3 2u.8
Retail 194.5 194.0
Radio 48 138
Holding & other 3336+ 175
Grossrevenves  2280.3 1760.1
Intercompany -461.1 -220.0

-14.1%

-24.4%

-52.3%

Net revenues 1819.2 1540.1

183% ) €m

" Advertising: impact on the

consolidated income
statement of around €90m

On a like-for-like basis: -9.2%

(*) Including the activities of Mondadori Printing



...but 2009 is behind us
and there were 3 significant results

Debt reduction of €12Im
Capital gains of €26.4m in 2008

Maintenance of quality and flexibility

Reduction in printing costs



...but 2009 is behind us
and there were 3 significant results

Improved financial flexibility
for the business

Extension of terms

Broadening of covenants




...but 2009 is behind us
and there were 3 significant results

Implementation of a structural plan
for cost reductions, without penalising product

GTE T

Implementation of an organisational restructuring
plan. On completion: a reduction of around 800
people between Italy and France (in addition to the
1474 in Printing)




Balance sheet

Sett 08 Fyos FYOS €m

Credit lines and covenants

2008 2008 c010 aon elie 2013 2014 2015

Covenants (PFN/EBITDA rolling 12 275 350 500 450 375 350 250 150
months] ) X i
Committed credit lines:
Club deal (€470m) R S
I Unes afready in
New bilateral line (€130m) operation on 1/1/2009
Bilateral (€150m) T Ho o o8 o

extensions




Personnel and costs

of which of which

Printing 1474 personnel cd 55
FYO7 Fyos FYOS FYN
headcount FYOS FYTl

€m




PEL

Revenues 181892 15401 -15.3%
herne 1553 sl e
EBITDA (normalized) 2027 1331 -34.3%
Extraordinary 382 18
Printing 178 -0.1
Restructuring -95 -347

EBITDA (reported) 2432 1062 -574%




PEL

Revenues 18182 154011 -15.3%
Revenues _

(like-for-like) SR S S
EBITDA (normalized) 2027 1331 -34.3%
EBITDA (reported) 2482 106.2 -574%
Amortizations -457 -344

EBIT 2035 718 -64.7%
Financial charges -521 -13

Pre-tax 1514 639 -S78%
Taxation & mmontg .543 -296

interest : :

Net profit a7 343 -64.7%




PEL

Revenues 18152 154011 -15.3% Revenues 4511 4258 -56%
EELUES Revenues
: , 2 4372 4258 -26%
(like-for-like) £555:3 BELS30 BN C5 (like-for-like)
EBITDA (normalized) 2027 1331 -34.3% EBITDA '
{(normalized) 567 51.9 8.5%
EBITDA (reported) 248¢e 1062 -574%
Amortizations -457 -344
EBIT 2035 718 -64.7%
Financial charges -521 A
Pre-tax 1514 639 -578%
Taxation & minority .54.3 -296
interest : :
Net profit g7 343 -64.7%

€m







Imprints

¥ 4‘\ MONDADORI i Sperling & Kupler

PIEMME

ANDOM House Moxpapos

A Electa

MONDADORI EDUCATION

HARLEGUIN | TY) MONDADORI




The business and market share in Italy

The Book Market in 2008:
€1171m (exckLSR)

N° of new titles 2,449

Total n® of titles 5,137
Total n° of copies produced 51.6m

Production (in terms of value) €700m

N° of copies handles
@ Feltrinelli @ Giunti GEMS

B3m
® Mondadori @ RCS Others (distributed + returns)

Source: Nielsen Bookscan, in terms of value



1000,000 600,000
copies copies

20089 top

sellers in

Hardcover
in Italy

300,000

copies

-

80,000
copies

- -
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BRUNO
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DONNE
CUORI

175,000
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170,000
copies




Literary
Prizes

140,000 copies 170,000 copies




Books: ex-Italy Spanish market

€1396m

Joint Venture 50% with Bertelsmann

Raxpom Houss

MoNpapost
N
J i]" 2 A\ moxpaport
oS

DEBATE g; Lumen A MONDADORI

¢ Collins LDEBOLSILLO  PLALA mcts Grijalbo
® Anaya @ Santilana Planeta
- ® Random House Mondadori @ Others ¢ RBA
montena  Lumen Grijalbo 1111 Qj ® Salamandra Zeta
Titles published: 1770
A o P
ROSADCLIVENTS Electa Fditervial Sudamericana

Revenues €110m

Source: Bookscan, in terms of volume



457000 314,000
copies copies

140,000
copies

JAVIER CERCAS

Matoem 0t 1 RstEN

Top

sellersin ... ",

Spain and €l R
Paunk

South a3 ek
America '

928 38,000
copies
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BOO ks; Ed u catio n Total adoption market in

2008: E676m

5 U , ’._‘.
Ca ki a (3

EINAUDI SCUSLA MINERVA SCUOLA

A o

SCUOLA & AZIENDA MONDADORI SCUOLA LE MONNIER SCUOLA

® De Agostini @ DOthers Zanicheli
Wi 2L\ 'S ® Mondadori @ RCS Scuola @ Paravia Pearson BM

N° of new titles

Total n® of titles 1,549

Source: AIE, sections

MURSIA A SIGNORELL! SCVOLA

el3

MONDADORI R
ATveen o

o
¥

LE MONNIER

<

PIEMME SCUOLA




Books in 2009

Revenues FYOB FYOS % il
-2.0% oy
Trade 2652 2598  -21% -1.0%
-1.0% al
netto Education 861 817 -51%
add-ons
e 26 403 54% 2%
FYO8 FYDS exhibitions
= giasrtt:;bution & thrid 403 439 88%
itda
19.1% 18.3%

(normalized)

Total 4343 4257 -20% -1.0%

€m €m




Magazines



Circulation (copies) in 2009 in ltaly

The Magazine Market in 20089:
601 million copies

ltalian market

-6.7%

Circulation (copies)

Mondadori Group

-6.7%

Circulation (copies)

® Conde Nast @ Cairo Editore Others
® Gruppo AME. @ RCS Hachette
@ Universo Rep. Espresso

Source Internal (copies) - 2003



Mondadori leader in the
most important segments

2009 market share in Italy
47%
45%
o4%
61%
37%
25%
Kids/Teens 13%

Source: Internal [copies] - 2008



The add-on sales market in Italy

2002 2003 2004 2005 2006 2007 c008 2008

20089: sales by product type 2008: trends by product type
Editorial .

@ Editorial OVDs
® 0VD

€D Audio (D Audio
® Gadgels

® Miscellaneous

Gadgets ‘
Miscellaneous ‘

Source: Internal (value) - 2008




Add-on sales: Mondadori

-18.4%

2009 sales by product type

L FY03

Margins 22.3% 19.3% @ Editorial @ OVD (0 Audo @ Gadgets

€m




The advertising market in Italy

Nielsen revenues (value) 2009

FCP (value) 2008

Total market -13.4% Print media -21.4%
Television -10.2%

Newspapers -168% Newspapers -16.4%
Magazines -28.7% Magazines -29.3%
Radio -17% Radio -17%
Internet +5.1% Internet +5.0%

Source: Nielsen - FCP 2008



Advertising market:
by segment (Magazines)

Weightings by segment 2009 Results by segment 2009

Fashion -30%
Cosmetics -21%
@ Fashion
® Cosmetics e B
RErisi Furnishing 35%
® FMCG
. Auto FMCG '180/0
) Tourism
@® Others Auto -38%
Tourism -25%

Fashion, cosmetics, furnishing and FMCG account for around 70%

Source: Nielsen [value] ~ FYDS



Advertising: Mondadori
titles in 2009 B Mondadori weeklies in 2009

The 5 core titles, that account for 70% of
the total sales for Mondadori Magazines,
saw a fall of 25.7% compared with 2008

Advertising revenues down by 271%,
but better than the market (-30% net

of Mondadori)

Source: Nielsen (value] - FYOS



Magazines ltaly in 2009

EBITDA
(normalized)

FYOB

16.9%

FYOS

9.5%

€m

Revenues
Crculation

Add-on sales
Total circulation
Advertising

Other

ol

Fyoe

1866

1570

3536

2012

FYos

1896

1281

(77

1468

%

-36%

-18.4%

-10.2%

27

426%




Circulation (copies) in 2009
in France

2009 Magazine Market:
767 million copies

Mondadori France: market share by segment
SCIENCE)IE: TV guides 23%
< People 32%
45%
Popular womenis titles 19%

Seniors 33%

Upscale womenis titles 20%

Circulation (French Market) -3.5%

Mondadori France (copies) -1.8%

(*] Including Grazia France Source: 0JD (copies) - 2003



France: Advertising 2009

2008 Advertising Market:

176,650 pages

French market (in terms
of pages)

Mondadori France* -10.3%

(in terms of pages)

3%

® COthers © Llagardere Prisma
@ Mondadori ® Roularta @ Publiprint
® Marie Claire Condé Nast Regie Obs

[*] Including Grazia France Source: TNS - 2009 [pages)



The launch of Grazia France

29 August 2009

Average circulation

; 180,000
(copies)

Total revenues €/2m

Result (12 months) -€12.2m




Magazines france in 2003

Revenues 08 FDe | ' OEmRS
-8.2
On a like- REgeeD S Crculation 2550 2397 -6.0% -4.9%
for-like
‘-’;:': Add-ons 53 130 -I50%
Advertising 947 816 -138% N.1%
Other gl 92 1.¥%
EBITDA
9.9% 12%

(normalized)

€m




Magazines International

A

. Direct presence |~ : g
. Licensing: 19 ;* ' N 3
Joint Venture: B ' Cong ‘
| Foo—a v ..
R
B S '

With revenues generated o\f €118.5m

=




The growth of Mondadori Magazines
around the world

N° of editions -y N° of editions to date

AW d Tl GRAZTA S
B i

INTERNI

3 - PEPE

2004 2005 2006 2007 2008 2003







The Advertising Market
(monthly trends 2006-2009)

Percentage monthly change vs. same month of the previous year

10%
%

3%

p |
3%
T%
-10%

13%
-17%

-20%




The Advertising Sales company: 2009 results

Revenues
-24.4%

Magazines e377 1722 -276%

Radio 187 255+ 36.4%

Newspapers 169 1] -34.3%

FYo8 FYOS

Other & third-party S77 416 -279%
lnoE:::g:ed) 1.3% -1.5%

Total 331.0 2504 -24.4%

€m €m

[*] Includng advertising sales for Kiss Kiss radio in the first B months of the year






Mondadori Retail

e-commerce

Own stores 23 Own stores Physical Liquid
franchisi isi
ng 48 Franchising .0 i o A\
32 Bookstores & Multicenters internet b -|t MONDADORI SHOP
249 Bookstores
MONDOLIBRI Books .
203 Edicole m* = Music
@ Euroclub OVD
IL CIRCOLO .
JUNIORECLUB D Ringtones
(/Ué:‘_y,_,' Games
| resaae sm— AudioBooks

Miscellaneous




Acquisition: Mondolibri

Mondolibri is a 50-50 joint venture between Mondadori and Bertelsmann. The company
operates through 2 business units: Book Club and BOL. On 8 February, Mondadori signed a
preliminary agreement for the acquisition of a further 50% stake in Mondolibri.

Mail order sales of editorial and multimedia An e-commerce site for editorial and multimedia
products through the club formula. Member products wwwbolit
recruitment is done through:

» An online platform (wwwmondolibriit)

@ BOL
» A network of agents ® IBS
» A direct mailing system Hoepli
@ LaFeltrinell
Members are served by 70 sales outlets (23 @ (hers

directly owned and 43 in franchising) Market share in online book sales in the ltalian

market in 2009 - Source: Nielsen (in terms of value)




Retail: 2009 results

-0.3% Revenues
Own stores 1280 ns8 -6.4%
editorial no change
T -11.6%
audiovideo -131%
FyYos FY09 stationery and gifts 7%
hisi . . N6%
EBITDA Franchising 665 742 6%
(normalized) 37% 7%
Total 1945 194.0 -0.3%

€m €m




Direct Marketing

Cemit, the mission: to support companies in the development of projects aimed at the
acquisition, maintenance and growth of the client base (consulting services for relational
strategy, database marketing, intelligence, communication).

The market in 2009 Cemit revenues in 2009

15.8% £.3%

'
FYos

W EBTDA 4g49; 13.4%

Source Nielsen, 2008 (in terms of value) £m (normalized) €m







Radio

Telephone Panel |
-6.8% m °°
Daily average 7 days 28 days
Rtl 1025 5391 12,714 16,888
, ROS 5106 12,236 15962
l Deejay 4837 15203 16,720
: i»"Y[J“B” ha —— 105 4540 13163 13,354
FY09 Radio kalia 3766
Radio Kiss Kiss eedl
€m
Virgin 1872 3,362 4377
-156%
Sole 24 ore 1856 4855 gld2
-137%
Montecario 1657 537¢ 804)
‘B.3% Capital 1622 5150 7232
+10.2%

Source Audrado 4th bi-monthiy 2003



2010: Priorities



2010: Priorities

Trade
books

Confirmation of the excellent performance
in the traditional market and launch of the
e-book business




2010: Priorities

Educational
Books

Management of the shift towards new
norms in the schools and cultural heritage
sectors




2010: Priorities

Magazines
Italy

Constant product renewal, defence of
profitability in add-ons and marked
acceleration in Digital




2010: Priorities

Magazines
France

Further consolidation of the core business,
strengthening in the up-market segment
and expansion in Digital




2010: Priorities

Magazines
International

Significant programme of further
development




2010: Priorities

Continued development of franchising,
integration of Mondolibri and development
of bol.it as an e-commerce platform




2010: Priorities

Rienforcement of the competitive position
and an evaluation of expansion




2010: Priorities

Confirmation of the excellent
performance in the
traditional market and launch
of the e-book business

Management of the shift
2« LB towards new norms in the
schools and cultural
Books heritage sectors

Constant product renewal,
.4 I defence of profitability in
m add-ons and marked
acceleration in Digital

Magazines
International

Further consolidation of the
core business, strengthening
in the up-market segment
and expansion in Digital

Significant programme of
further development

Continued development of
franchising, integration of
Mondolibri and development of
bolit as an e-commerce platform

Rienforcement of the
competitive position and
an evaluation of expansion



DIVIDEND

The Board of Directors will propose not to pay out a
dividend for 2008, also to allow the company to

successfully complete the ongoing process of
reorganisation and to pursue the activities indicated
above.

EXPECTATIONS FOR THE YEAR

Over the short term it remains difficult to make detailed
forecasts for the markets in which Mondadori operates.
It is, however, possible to estimate that, unless there is a

downturn in the current trends in advertising
investments, the company will be able to improve the
level of operating profitability compared with last year.




Financials



EBITDA by division

EBITDA reported EBITDA normalized

EBITDA FYOB FYOS EBITDA Normalized FYOB FYOS
Books 8230 841.0 12 Books 829 773 S0
Magazines france 393 130 262 SRz RO i £45 Lo

Advertising 44 -37 -81
Advertising eb -47 -13

Direct 4) 28 13
Direct 4) 28 13

Retail 7 52 19
Retail 123 51 72 ,

Radio 32 -33 -0
Radio -08 21 12 = e e as
AN N Oer L 358 Holding and other 174 0 64
EBITDA 2432 1062 143 EBITDA 2027 133) 696

€m



Changes in EBITDA

Ebitda FYOB

Business
Add-ons

Development

Non-recurring
Printing

Restructuring

Ebitda FYODS

c4s.e

-511
-94
-]

-696
-303
178
252
-734
106.2

€m



Balance Sheet FYOS

FYO8 FYOS
Net working capkal 184.4 1446
As a % of revenues 10.1% 9.4%
Net capital employed 89994 9182
Net debt -480.3 -37289
Net assets 5081 5463

€m



Net financial position

Net debt FYOB

Gross cash flow

Taxation

CAPEX + extraordinary items
Severence indemnities
Reserves

Current & other

Net debt FYOS

-480.3

983
421
36
45
es7

304

-37283

€m



Operating costs

O a like-forlike basis (exchuding Printing from 2008) 2003 Change % Change
Labour costs (1) 2730 -24.0 8%
Paper;, printing & other production costs 3850 -470 1%
Rights, royakies & commissions 181 -2 -6%
Advertising services & subscription management 6 e 2%
Third-party consultancy & collaboration 72 -2 -3%
Transport & shipping a7 -3 -5%
Rent & data processing costs 48 1 1%
Travel telephone, canteen, cleaning, stationery etc 43 .7 13%
expenses

Energy & maintenance 13 -3 2%
Sub-total (2) 78 -96

Sub-total (2) excluding Grazia 1160 -Mm

(Il Excludng restructuring including carry forward
(2] Excluding goods for sale and third-party services



