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Mondadori Group - Company overview GRUPPO

MONDADORI
Mondadori in a nutshell Shareholding Structure
Institutional -
% Mondadori Group, founded in 1907, is Italy’s main Investors Retail
publishing group with a leading position in all the 6339 27.0% 0750

segments of the Italian market:
* Trade book publishing *incl. 0.3% T
. . L ncl. 0.3% Treasury
* Education book publishing GRUPPO 4\ MONDADORI Shares
* Consumer magazines

* Digital Stock Performance 2024

+» Arnoldo Mondadori Editore is listed in the Italian Average
Stock Exchange since 1982 (from 2016 in the STAR M cap
€600 mn

segment)
“+ As of December 31, 2024, Mondadori Group could
count on 2,133 Headcounts

Key Figures Key Financials

Volume (Actual)
Price [Local]

€mn
. C2019 | C2020 | C2021 | C2022 | C2023 | C2024
Iii‘ . > 2,000 new titles > 130 mn fanbase
HH -1 pu blished every year Net Revenues 884.9 743.9 807.3 903.0 904.9 934.7
Adj. EBITDA 110.4 98.3 105.7 136.4 152.1 157.6
EBIT 62.3 14.8 45.2 72.7 84.2 92.0
. ~10% Digital Net Profit 28.2 45 44.2 52.1 62.4 60.2
E > 500 bookshops in {S@% o Vlg
= Revenues Net Financial Position -151.3 -97.6 -179.1 -177.4 -158.6 -173.0

Italy



Mondadori Group in a nutshell

GRUPPO
MONDADORI
Revenue 2024 Adj. EBITDA % Adj. EBITDA
630,1 611,8 \\ ,'/ N\\
\ I:’ 77% 127,0 126,9 \
X
LN
) P
2024 2023 A EBITDA Margin = 20.0% 2024 2023
2 10%
o
215,5 199,5 ] . 16.7
! 14,0
2024 2023 EBITDA Margin = 7.7% 2024 2023

’ ~o

Business Area 2024 Revenue %
€mn -
64%
MONDADORI |
A LIBRI :
A\ MONDADORI R
SCUOLA i
N
L
g 22%
\ MONDADORI e
RETAIL
6.9% Digital 15%
8.0% Print .
MONDADORI
MEDIA

MEDIA
15%

RETAIL “

[GRUPPO A MONI)ADOBI] 22%

BOOKS
64%

8,7% Digital 12%
3,7% Print .

EBITDA Margin = 13.7%
MEDIA

12%
RETAIL “ BOOKS

10% 7%

147,3 1410

2024 2023

934,7 904,7

2024 2023 EBITDA Margin = 16.9%

20,2
16,4

2024 2023
157,6 152,1
2024 2023




Mondadori Group in a nutshell — Our positioning

GRUPPO

BOOKS

Market Shares %
(2024)

s

Trade

Digital: 7% of editorial rev.

Education

MONDADORI

Retail

474

DOS Tot. Stores

Franchising

';‘\MONDADORI %

frassinelli

WASTAR comics

P

. ElectaKids Electalunior

FABBRI
EDITORI
Rizzoli @l,izurd

: S
TG « o

Rizzoli Sperling & Kupfer & Electa PIEMME
©
DEAGOSTINI
Soa
>
@oscxx BIR L
‘RizzoLiElecta RizzoL1 RizzoliETAs

e @ Geronimo Stilton Q Tea Stilton
D

A\ MONDADORI

EDUCATION

CUDLA  JUVENILIA Scuois

EINAUDI SCUOLA  ELECTA SCUOL
1 MOWICR € MOMNER SCUXA L€ OB RS .....u@, .
‘f.'
\ Y
- N i
R A Vot oSIOONA S0

£

ﬁw %

. Rizzoli

EDUCATION

11Ok ceoiven T owcosr

La Nuova Italia

© ® % U

Markes marietiscucia PN enoorema tiori Valmartina
TRAMONTA!MN A
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Mondadori Group in a nutshell — Our positioning

GRUPPO

MONDADORI

Areas Print Digital

2> Leadership Magazines Web Social

vumean [N |

publisher, leader

in Ital Tech & Health &
In Italy Science Wellness

GenZ Food v
e Giallctaaﬂerano

People Tech&News Design

@ m @®@ smartworld I.NIEB.N.I CASABELLA

Health&Wellness And much more...

r%’fﬁ@sf nal (l " Figlio Studenti Soldi@line




MG&A as a driver of Strategic Repositioning

GRUPPO
MONDADORI
M Core business competitive strengthening
{7'% Disposal of non-core asset

12

O N li A, 0 "‘ { CHELSEA
177011 n - | i ; . g ELSE
% Rizzoli DeA o POAGOSTINI  (picoiocli A starshop NgGRERN
Zz
Qe
== Apr. 16 July 22 Oct. 22 Feb. 24 May 24
4 Acquisition of Acquisition o o Acquisition Acquisition
Rizzoli Libri of Acq"':(')';"" of Acqf"':]'-""/‘m of the of 25% (fully Acquisition Acquisition
% of 51% - lidated f 51% f 100%
E S=F Seuols (consolidated) Now 75,5% remaining E(r:::; Ilga; . ¢ °
g L |
% banzat’ GRUZIN
[ MEDIAWEIS }| \
= A .
ga May 16 2018-2019 July 19 Jan. 22 July 22 Nov. 22 Jan. 23 Oct. 24
E g . g - g -, oo ..: g -, g .,_.
Acquisition of E H E : E E : 51%
Banzai Media H : : P H : Acquisition
; ¥ : : : I I :
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Mondadori Group — Key Investment Proposition

GRUPPO
MONDADORI

J

1. Almost a
«pure» Book
player

3

<=

3. Strong &
Steady Cash
Generation

2. Continued

‘/v€ profitability
improvement

4. A sound

(L2

Dividend Policy




1. The Group strategic repositioning ...

GRUPPO
MONDADORI

REVENUES ADI. EBITDA

DIGITAL

MEDIA T
. BoOKS
é?"' &

RETAIL




2. ... has allowed the relevant profitability increase

€mn

24,3 22,8 20,8 20,7 27.1
- -

2024 2023 2022 2021 2020

Adj. EBITDA |

105,7 98 1

2024 2023 2022 2021 2020

margin R L E L L L PR PP et ’

GRUPPO
MONDADORI

10



3. Strong Cash Flow & Balance Sheet GRUPPO

- MONDADORI
Ordinary Cash Flow Net Debt to EBITDA
1.4 1.4 1.3
<
and paper costs i
)
o
L
FY19 FY20 FY21PF FY22 FY23 FY24
(o) 0.9
— 0.8 0.7
N 0.6 0.6
FY19 FY20 FY21 FY22 FY23 FY24 o 0.2
o )
con oo Uaon o ek aw e avw | 2
Conversion* A A ; FY 19 FY 20 FY 21 FY 22 FY 23 FY 24

* OCF / Adj. EBITDA (IFRS16) 11



4. Capital Allocation Strategy GRUPPO

MONDADORI
(- - -~~~ - -~/ 7777777777700 —--m-msmmmmsmmmmmm "
: Capital Allocation Strategy & Value Proposition — \
I active investment policy and significant return on capital :
\
GRS SO O S S S SO O S S U U OO U U ———— -

o Development for organic growth and consolidation of the

core business focused on Books:

v" Development of content and digital platform in school textbook
publishing
Selective strengthening of the direct Retail store network
Enrichment of the publishing content offering on digital platforms (audio
books, Webnovels)

Invest in the
business

v
v

Value
enhancing

* M&A (Focus Books and Digital Media)
v" Continued strengthening and expansion of the publishing proposal in both
Trade and Education Books
v" Constant technological and content upgrades of the digital offering

acquisitions

Return to
Shareholders| *.* Growing Dividend Policy

12



Dividend Policy

GRUPPO
MONDADORI
Increasing Dividend Policy
Sha rEholder 2025-2026 > DPS previous year +10%
Remuneration S CAGR 70126 155 T ;
4- Gy

Minimum DPS (€ cent)

Total Dividends (€ mn)

~ r
~ -
DL TS NSENY 4

12,0
8,5 11,0

15,4 16,9

FY 21 FY 22 FY 23 FY 24 FY 25 FY 26

22.2 28.7 313 36.5 40.1 44.2

*Based on market capitalisation as at 10/03/2025.

13
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Market Book Trade - 2025

A\ MONDADORI
Weakness in the first half of the year due to changes in ex- BRI

o APP18 criteria, with recovery___q_n___t__hgth|rd quarter

___________________________ T43.9% 0 m2.0% e,

E -5.0% E Harnmmnsrmraa e na - COYTT I I LI AN IS .‘.“ 0"“
...... M arkEt ] ;: 2025 Top Best Se"er & “:
" FY 2025E | 4 titles in the Top Ten
......... ﬂatyoy Mondadori Market

: ot Share

.........................

A\ MONDADORI ... ,
LIBRI

3Q

2025 2024 2025 2024



Books Trade: Relevant publishing plan 2H 2025

A\ MONDADORI

LIBRI

Recent Publications 4Q Publications

llllllllllllll

T
coples sold

m&m»mwmammu =
0

]
------------

Bruno Vespa — «Finimondo»
MONDADORI John Grisham - «La vedova»

Federico Rampini — «La lezione del Giappone»

PROWN

: 5Y 3 o8
[uliiifio™

SECGRETO

Viola Ardone — «Tanta ancora vita»
Cristina Cassar Scalia ......

-b
Sperling & Kupfer ~ Sveva Casati Modignani .....

IL CERCHIO

DEI GIORNI




Retail Performance in the Book Market - 1H 2025

A\ MONDADORI
LIBRI
ey 7 Sel ot Significant overperformance of Mondadori's bookstore
chain in the first half of the year ...
Book Market 6M 2025
Market A MONDADORI s"ﬁ:;ook Marke;.,““
-5.0% +0.5% i share
-21.8% . 13.4%
ONLINE ONLINE = (+70 bps)
. WEIGHT WEIGHT el
8.9% 35.1% 4.0% | e

PHYSICAL PHYSICAL
WEIGHT WEIGHT
- o 0
2.8% 64.9% +1.7% 96.0%

Source: internal estimate on GfK market value data, YTD June 2025 (Week 26) 17



Retail Performance — September 2025

A\ MONDADORI

RETAIL
Value data—sellout . AN overperformance that continues to accelerate in the
third quarter of the current year

----------------------------------------------------------

----------------------------------------------------------

.............

Market | +3.9% oo 20%
y ‘x MOND A]) ORI gress— .(.) ........... : .’..."; ;',0’:. g """"""""""" 'o" """""
RETAIL . +7.4% R : - +3.0%

-----------------------------------
--------------------------------

* Source: GfK, September 2025 (week 39) 18



Books Education: Preview market 2025/2026

GRUPPO
MONDADORI

Very positive adoption campaign:

most significant expected market share improvement in the last 5 years

34,4%3%5%
L +3.0pp
20,4%
17,4%
SS SP

‘e
o
‘e
'.
-------------------------------------------------------------------

Source: provisional shares as of July 2025

+0.7 pp
expected

32,4%
31,7%

o
0
S
.
.
---------------------------------

Var.
Average
Price (yoy)

Student Trends
in Italy (yoy)

Source: ISTAT/Ministry of Education 2025

19



Media Performance — ADV Market 2025 & HORBADE

MEDIA

Significant market contraction in June-lJuly, but relevant
overperformance of Mondadori’s Digital activities

4 N
. 5,5%
7M 2025 Market Value: 3,300 € mn Magazine Dec. 24 5,5%
i Adv Market
Vs N Mar. 25 27,4%
H E -6,1%
7M 2025 Adv Market
B o une2s
13% June+jul: ‘ '
Bt -10% B WMarket July 25 5 6%
2.184 llllllllllllllllllllllll 3 8‘1%
,,,,, 9 , )
(. N

-4.1%

4.8% [ -8.1% ][ -2.8% ] +2.6%

Digital Dec. 24

: 293 : :
203 : 99 : 252 85
.  ADV Market
: : . Mar. 25
TV Newspapers:, Magazines Digital : Radio Direct Mail -2,1%
2025 B Ao June 25
2,4%
2024 . k .
L ) Market | 5 2%
Source Nielsen: Digital excluding Search, Social, Classified & OTT, July 2025 » Ju y 25 -2,8%
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Highlights - 1H 25 GRUPPO

MONDADORI

€mn

Revenues Adjusted EBITDA EBIT

1H 25 1H 24 1H 25 1H 24 1H 25 1H 24
Adjusted EBIT Net Profit Adjusted Net Income
............. S — 36€mn 14€mn

1H 25 1H 24 1H 25 1H 24 1H 25 1H24 =



Revenues by Business Area - 1H 25

GRUPPO
MONDADORI

€mn

The end in April 2024 of Electa's concession for the Colosseum archaeological area, in addition

to the market trend, affected the performance of the BU Trade Books

+14.2%
Timing effect x

advanced

shipments

-4.5%
-5% LFL and
net of
discontinuity
Electa
concession

+12.6%
+8% LFL

+2.1%
+2.9% LFL and net
of closure for
restyling of
Rizzoli Milano

1H 2024

Education
Books

Trade
Books

Media
Digital

Media
Print

Corporate 1H 2025

& Interc.

O
g tS
N o
........
---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------



Adjusted EBITDA - 1H 25 GRUPPQ

£€mn B Electa's concession for the Colosseum
: archaeological site ends in April 2024

R B RN NN NN AN NN NEEEAENENEAENEAEAEEEEEAEEEAEEEEEAEEEEEEEEEEEEED
.
. H
o :
o

Commercial transaction - non-recurring - related
to Star Comics carried out in January 2024

Rizzoli Milan closure for renovation

. . . Timing
1H 2024 Trade O.ther Non-recurring Media Print 1H 2025 Education 1H 2025
Books Businesses effects Grants Normalized Books

o
. o
. o
______
-----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------



Adjusted EBITDA by Business Area - 1H 25 GRUPPO

MONDADORI

€mn

: - €0.5 mn negative g ’ Corporate

S R impact of closing : +€1.6mn -€0.6mn ¢

¢ . i RizoliMilan i . grants Intercompany - :

g e A A margin .
Non recurring T|m|ng{ant|C|
effects :  pation
................................. i | Education :

Books

! revenues

Corporat

L 1H2024 g8 PO Rewil s Mo e&  1H2025

Trade Education Media Media

k3 .
''''
''''''
--------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

25



Significant cash generation continues GRUPPO

________________ MONDADORI

| Free Cash Flow
| ! ; I

€mn

| +33.8 )
NFP Var.
30 Jun NWC and F-Charg.es;* Restructuring Other** Derivatives NFP
2024 Adj provisions Inancia Charges Evaluation 30 .’un
) CAPEX
EBITDA * Taxes M&A Dividends 2025

-12.3mn
Fatto in Casa da
Benedetta

Of which €6 min
CAPEX for
headquarter
renovation

———

-81.3
IFRS16

L

* Adj. EBITDA and FINANCIAL CHARGES before IFRS 16 S

N e e e e —m—m————

** Other also includes cash in/outflows related to Associates
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FY25 Outlook - Guidance Confirmed

GRUPPO
MONDADORI
(TTTTTTTomoo oo , {TTTTTTTIoTT Tt )
| Target Mondadori Group | ' 2025
R R R B B s i e 4 — e

Adj. EBITDA Low single-digit growth

(profitability stable at 17%)

] < €70 mn

NFP/Adj. EBITDA IFRS16 ~1.0 x
NFP/Adj. EBITDA No IFRS16 0.5 x



GRUPPO
MONDADORI

BACK-UP



GRUPPO 4\ MONDADORI
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Business 1H25 - Trade Books
A\ MONDADORI

€mn y .. L[BRI
i Revenues -4.5% (-3% excl. .
Adj. EBITDA - 7.0 € mn

Electa concession)
180.0 188.5

219 20,9 Distribution and services (inclstarshop )

RIP 1.5% (incl. ‘& )

Electa -35.7% 27,7
20,7

Publishing houses -4.5 percent

2025 2024 * Intercompany net 2025 2024

* Publishing revenues showed a decline of 4.5 percent due to the effect of

* A different mensilization of the Hardcover editorial plan

* A slowdown paperback titles

REVENUES * acommercial operation realized in January 24 on the Star Comics brand, not carried out in 2025

* a 9% decline in digital revenues also attributable to a contraction in audiobooks due to temporary promotional policies of distributors that
more than neutralized the growth in listening hours (+16%)

Adj- Adj. EBITDA down by about €7 million due to the decline in publishing revenues (both physical and digital products), the Star
EBITDA Comics commercial operation, and the termination of the concession related to the management of the Colosseum

31




Business 1H25 - Education Books

GRUPPO
MONDADORI

€mn

Revenues 14.2%  Adj.EBITDA +5.4 €mn
2025 2024
7,3
Timing effect ’I: _\ 1'9
__ I O
2025 2024
REVENUES Revenues up due to anticipation of supplies to directional customers

Adj. EBITDA improvement over the previous year, mainly due to anticipated
Adj EBIDTA replenishment (concentrated in the more profitable segments) as well as lower
operating and overhead costs

32
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Business 1H25 - Retail

A\ MONDADORI
€mn . .. . RETAIL
. Revenues +2.1% (+1.2% Adj. EBIDTA +0.1 € B .
LFL) < 20%LRL mn Point of Sale Network: '
93.4 91.4 pormeny Continued development and
104 G other (Bookclub+ %) rationalization activities
, Other (Bookclub +  starsho 3 o
-“-\-*_ E-commerce A Y
Franchising
Direct Bookstores ¢ )
2025 2024 2025 2024
Revenues up despite weak book market (stable book product yoy):
REVEN - DOs:+5.3% (+9.6% without impact of closing Rizzoli Milan)
* Franchise: +2.7%
UES * Online declining pre-launch of new omnichannel platform W June 2025 June 2024
EBITDA Adjusted EBITDA slightly improved despite negative impact (€0.5 il_\? P 19 DOS . .
Ad] million) from renovation of Rizzoli Milano store, opened in May starshop o 41 affiliates... R

34
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Business 2025 - Media O\ MONDADORI

MEDIA
€mn s i
Magazines Circulation Market 2025 . Advertising market 2025
+2.7% llllllllllllllllllllllll
1.697 ' ‘
2025 84,1
3.7% [ -7.3% ][ -0.7% ] +6.8% -7.8%
2024 92,4 145 76 210 170 65
m 2024 m TV Newspapers éPeriodicaIs Digital Radio  Direct mail
A\ MONDADORI 2020
MED]A 20.3% 20.2% ..........................

Magazine
13

\ DIGITAL
1 2 BRAI‘{DS

TITLES

+8.5wn

READERS

+131wm

UNIQUE FANBASE ioccs

AUDIENCE

Source: value circulations (ne 1 chi I+abb.) - Press-of (Mag. 2025), ADV: Nielsen (Mag. 2025; Unique Audience: comScore (average data, 2025); Readers: Audipress I, 2025 36




Business 1H25 - Media & MONDADORE

€mn . MEDIA
0 T () o T , o
Revenues +0.8% 7 48%digital ™, Adj. EBITDA +2.3€mn
’ N revenues e
726 720 @ e
..................................................... 12.4
’ Revenues Print - - 10.1
Distribution/other i . w
“;m Print Advertising i- Dlgltal
- i Add-ons .
Circulation Frl nt
1265 2.7 200 2024

N 0
......................................................

2025 2024

e Digital: +13% due to increased advertising activities that benefited from the development of MarTech (+8% net
of the contribution from the acquisition of Fatto in casa da Benedetta)

REVENUES - print: -8%:
* Circulation: -9%;

* Add-on sales: -17% due to the decision to reduce product releases in the music and home video segments

EBITDA i
] Adj. EBITDA up 22.5 percent
Adj. .
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Highlights - 2Q 25 GRUPPO

MONDADORI

€mn

Revenues Adjusted EBITDA EBIT

2Q 25 2Q 24 2Q 25 2Q 24

Adjusted EBIT Net Profit

2Q 25 2Q 24 2Q 25 2Q 24 2Q 25 2Q24 3



Revenues and Adjusted EBITDA by Business Area 1H/2Q 25

Eurc/millions] °
T - B - B
a9
L < Trade Books 180.0 188.5 (4.5)% 932 96.7 (3.6)%
Education Books 698 611 142 % 61.2 52.0 17.7 %
n
Z g Retail 93.4 91.4 21% 46.3 46.0 07%
W ~ Media 726 720 08 % 389 40.0 (2.5)%
> 'a Corporate & Shared Services 238 221 77 % 121 13 6.6 %
E = Intercompany (50.0) (47.9) 43 % (26.6) (24.9) 69 %
Total Consolidated Revenues | 3895 387.2 06% L 2254 —— 1.8%
(Euro/millions)
3\ © FY 2023 Chg. Q22024 Chg.
(]
g >
g Trade Books 207 277 -7.0 n2 129 (17)
E 7)) Education Books 73 19 54 205 157 48
—_— g Retail 54 53 0.1 31 3.0 02
m Media 124 101 23 7.0 7.0 0.0
w c
T Corporate & Shared Services (4. (3.4) -0.7 (2.3) 2.1 (0.2)
%’ 8 Intercompany (1.3) (0.7) -0.6 (0.8) (03) {0.5)
Total Adj. EBITDA .~ 405 a0.9 04 887 36.1 26

GRUPPO
MONDADORI

40



GRUPPO

MONDADORI

(Euro/millions) 1° Half 2025  1° Half 2024 Chg. %
Revenue 389.5 387.2 0.6%
Industrial product cost 1255 322% 1256 32.5% (0.1%)
Variable product costs 48.5 125% 492 12.7% (1.3%)
Other variable costs 69.9 79% 686 17.7% 1.9%
Structural costs 339 87% 321 83% 5.7%
Extended labour cost 772 198% 749 19.4% 3.0%
Other expense (income) (6.0) 15% (4.2) (14%) ns.
Adjusted EBITDA 40.5 104% 409 10.6% (1.0%)
Restructuring costs 05 0.1% 01 0.0% ns.
Extraordinary expense (income) 08 02% (1.6) (0.4%) ns.
EBITDA 39.2 101% 424 1.0% (7.5%)
Amortization and depreciation 23.8 B1% 219 57% 8.7%
Amortization and depreciation IFRS 16 74 19% 78 2.0% (4.9%)
EBIT 8.0 2% 127 3.3% n.s.
Financial expense (income) 25 0.7% 23 0.6% 11.5%
Financial expense IFRS 16 16 0.4% 13 0.3% 26.5%
Associates (income) {0.4) 0% (0.2) (014%) ns.
EBT 41 11% 9.4 2.4% n.s.
Tax expense (income) 06 0.2% 14 0.4% (58.4%)

Extended Labor Cost includes costs T
related to collaborations and Minorities = % 08 o02% ns.

temporary employment.
Group net result 35 09% 71 18% (50.8)% 4@



GRUPPO
MONDADORI

(Euro/millions) Q2 2025 Q22024 Chg. %
Revenue 2251 2211 18 %
Industrial product cost 64.0 284 % 68.8 311 % (6.9)%
Variable product costs 275 122 % 265 12.0 % 38 %
Other variable costs 408 181 % 388 176 % 52 %
Structural costs 173 77 % 166 75 % 40 %
Extended labour cost 386 171 % 371 16.8 % 38 %
Other expense (income) (1.8) (0.8)% (2.9) (1.3)% ns.
Adjusted EBITDA 38.7 17.2 % 36.1 16.3 % 7.2 %
Restructuring costs 03 01% 01 — % 1799 %
Extraordinary expence (income) 05 02 % (0.7) (0.3)% ns.
EBITDA 379 16.8 % 36.7 16.6 % 33%
Amortization and depreciation 122 54% nz 51% 90%
Amortization and depreciation IFRS 16 38 17 % 4.0 18 % (7.0)%
EBIT 219 9.7 % 214 9.7 % 23 %
Financial expense (income) 15 07 % 15 07 % 36 %
Financial expense IFRS 16 09 04 % 07 03 % 243 %
Associates (0.9) (0.4)% (0.3) (0.1)% ns.
EBT 20.6 91 % 19.6 89 % 51%
Tax expense (income) 41 18 % 5.6 25 % (27.3)%
Extended Labor Cost includes costs Minorities — —% (0.2) (0.1)% ns.
related to collaborations and
Group net result 16.5 73 % 14.2 6.4 % 16.4 %

temporary employment. "



{Euro/millions)

Trade receivables
Inventory

Trade payables

Other assets (liabilities)

Net working capital continuing operations
Discontinued or discontinuing assets (liabilities)
Net Working Capital

Intangible assets
Property, plant and equipment
Investments

Net fixed assets with no rights of use IFRS 16
Assets from right of use IFRS 16
Net fixed assets with rights of use IFRS 16

Provisions for risks
Post-employment benefits
Provisions

Net invested capital

Share capital
Reserves
Profit {loss) for the period

Group equity

Non-controlling interests' equity
Equity

Net financial position no IFRS 16
Net financial position IFRS 16
Net financial position

Sources

June 30, 2025

183.8
176.5
2414
(16.2)

1027

102.7

3944
479
16.2

458.6
759
534.4

270
287
55.6

581.5

68.0
2081
S

2795

19
281.4

2188
813
300.1

581.5

June 30, 2024

183.2
177.9
2482
(12.8)

100.1

100.1

3879
370
142

4391
77.0
516.1

333
283
61.6

554.6

68.0
1859
71

260.9

0.4
2613

219
814
2933

554.6

Chg. %

03%
(0.8)%
(2.8)%

266 %

27 %
—%
27 %

1.7 %
295%
142 %

4.4%
(1.5)%
35%

(18.9)%
1%
9.7)%

49%
—%
1.9 %
(50.7)%
71%

3420 %
7.7 %

33%
(0.1)%
23%

4.9 %
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Headcount Evolution 1H25
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Glossary

EBITDA
Adjusted EBITDA

EBIT
EBIT Adjusted

EBT

Adjusted Net Profit

Net Invested Capital

Ordinary Cash Flow

Non ord. Cash Flow

Free Cash Flow

GRUPPO
MONDADORI
is equal to net results before interest. tax. depreciation and amortization.

is EBITDA, as explained above, net of income and expenses of a non-ordinary nature such as
(i) income and expenses from restructuring, reorganization and business combinations;
(i) clearly identified income and expenses not directly related to the ordinary course of business;

(iii) as well as any income and expenses from nonrecurring events and transactions as set out in Consob communication DEM6064293 of 28/07/2006.
net result for the period before income tax, and other income and expenses.

EBIT net of income and expenses of a non-ordinary nature, amortization derived from Purchase Price Allocation of the last 5 years and depreciation/impairment.
net result for the period before income tax.

the net result before income and expenses of a non-ordinary nature, amortization derived from Purchase Price Allocation of the last 5 years and

depreciation/impairment, net of related fiscal effects and gross of non-recurring fiscal income and expenses.

is equal to the algebraic sum of Fixed Capital, which includes non-current assets and non-current liabilities (net of non-current financial liabilities included in the Net

Financial Position) and Net Working Capital, which includes current assets (net of cash and cash equivalents and current financial assets included in the Net

Financial Position), and current liabilities (net of current financial liabilities included in the Net Financial Position).

is cash flow from operations as explained above, net of financial expenses, taxes paid in the period. and income/expenses from investments in associates.

cash flow generated/used in transactions that are not considered ordinary, such as company restructuring and reorganization, share capital transactions and

acquisitions/disposals

the sum of Cash Flow from ordinary and non-ordinary operations in the reporting period (excluding payment of dividends, if any).
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Mondadori Group IR {disponibile su Google Playe App Store)

https://twitter.com/gruppomondadori
https://www.linkedin.com/company/gruppomondadori
https://www.facebook.com/GruppoMondadori
https://www.instagram.com/gruppomondadori

https://www.youtube.com/c/GruppoMondadori
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