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Latest Highlights — Edilportale.com acquisition

GRUPPO
MONDADORI
edilportale
BUILDING THE FUTURE
;"3\ Acquisition by Arnoldo Mondadori Editore of 58.84% of the share capital
Transaction A The price has been paid in cash
structure A Next step 2027: transfer to Mondadori Digital of 100% of the whole shareholding in
Edilportale.com

~\ . o~ e e . , : ““““““““““““““““ :
Strengthenlng Mon_dadorl Dlgltal pOS|t|0n|ng as ltaIY S Catalogue [ ardl.iproducts Search enEine_and e-commerce platform
leading digital publisher, in the vertical segments with ! ol for architects and designers |
St rate g|c the highest-growth market potential 0; 3'_500 : archiportale  online architecture and design magatine |
esigh | X
Ration a |e A Expanding Mondadori Digital services with new brands | archilovers’  erofessonsi socist network for architects |
products and innovative solutions worldwide i edilportale = ere e corscter mater\alsi
' "'-.‘,‘3\ Accretive deal to Group margins and earnings [t '

. YA Price (58.84%) of € 31.2 mn (EV 100% = € 50 mn, PFN estimated at closing =€ 3 mn)

Price - A Earn-out of € 2.9 mn based on 2027 profitability growth target
FlnanCIals A FY 2024 (€ mn, ITA GAAP): Revenue 26.7 (of which 35% generated abroad)
Ta rget EBITDA 7.1 (5.7 net of public grants)

NFP (cash) (1.3)




Combined Entity — Profile & Key Strenghts

GRUPPO

Mondadori . . .
- Edilportale.com | Combined Entity

PF 2025 Revenue

~110
€mn
PF 2025 AD..
~20/22
EBITDA € mn /
PF 2025 ADJ.
EBITDA % 18-20%
350M 16M 365+M
PAGEVIEWS PAGEVIEWS PAGEVIEWS
SOCIALKPIs = s _——
FOLLOWERS FOLLOWERS FOLLOWERS
Al/Technology PLAI In-house Platform
platform
Synergies:

Acceleration of Al-based services
Launch of new services for Edilportale.com through
collaborations with MarTech & social agencies
Strengthening of international presence

MONDADORI

A\ MONDADORI

DIGITAL

/Market Positioning

the international market

Food

Giullo'z:li’ferulo

FATTO IN CASA

N

Leading digital publisher characterized by a focus on the Made in Italy excellence and a strong orientation toward

Italian Life Style
wOm

myPersonal
Trainer

\

Design
arglﬁprodug?s

edilportale

Growth drivers

OInnovation
Building

OInternat.

Food - Design
Martech

us
Spain & LATAM

\
© vaa




Next Steps

GRUPPO

MONDADORI
et e e e B e e e e e e e \
{ M&A and Organizational review strategy supports Group’s digital scale-up, |
I o o
e unlocking underlying Groupvalue ___________________ _
Dec. 2025: | " Jan.2026:
~ Spin-offofall  Edilportale.com 2027
. digital activities . majority acquisition
. ‘(:;&.-h_(f-_gl_z- r‘ﬁ—n; i / L %%[&Ti{:%)om shF::-::::zgrs
AA%UNI;{:)DORI GR[;ppo Founding
A MONDADORI Shareholders | ~89% ~11%
00 l l oo [ ""E};n;);;t{'zr;&;a) haree l
_ 100% , - '
A %%gﬁ]/\) ff‘;])oRI A ?}Sﬁ}’ ADORI l 58.84 4116 A\l]\)i[gﬁ?ﬁnom
A\ MONDADORI | Edilportale.com l 100%

" DIGITAL

| Edilportale.com |




Book Trade Market — 12M 2025

A\ MONDADORI
LIBRI
(€mn) Strong recovery in the second half for the Mondadori Group publishing brands
TREND SM TREND 4Q TREND FY
Market [ [20% | | [24% | | g

" Timing shift to

2026 of library - 1)
: funding

.
.
Y

outperformance thanks

to the 2025 relevant
AMONDADOBI 2025 2024 2025 ----- 2024 editorial plan .-
LIBRI b, b T H0.2% 0 b T et
+4.5% |
(|
140 134 [E— Source: GfK, December 2025 (sell-out value data)
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FY 25 — Trade Books Market Share

"N NEEENEEEEEEEEEEEEE,

A\ MONDADORI

LIBRI

: 3 books in Top5

2025 Top Ten : 5booksinTep1o Market Share

asmmmms

# Title Author Publisher

1 L'ultimosegreto Brown Dan RIZZOLI “__..-uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu-.,....

2 |Francesco. Il primo italiano Cazzullo Aldo H_':TFAERCOLLINS ' “
3 Il cerchio dei giorni Follett Ken MONDADORI XMONDADOBI

4  \Verral'alba, starai bene Gotto Gianluca MONDADORI -4 LIBRI 28.3%

5  |La catastrofica visita allo zoo Dicker Joél LA NAVE DI TESEO

6  Cesare. La conquista dell'eternita Angela Alberto MONDADORI

7  |La bugia dell'orchidea Carrisi Donato LONGANESI

Francesco (Jorge

NS
CMS 10.7% ORIV

8 L i . .
Spera. L'autobiografia Mario Bergoglio) MONDADORI CIONT:
U
9 |Tata Perrin Valérie E/O o 8.5% 8.4%
0, 0,
10 |Come I'arancio amaro Palminteri Milena |BOMPIANI Others 45.1% Rl

lex Feltrinelli <

g
Yo, .
N m NN RN N AR N RN AR AN RS AN EEEEE NN NN AREERENEEEEEEEAREEREEEEEEEEEEEEEREEmEnns®

JSUNSEEEEEEEEENENNY,

SRR NN RN NN EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEY,

. e,

Yoo e
EassssssEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEns®

S
.

+ FRANCESCO

o

(0 2]

-

K

GIANLUCA GOTTO

p R

A=Y

VINCITORE PREMIO 72
BANCARELLA UNICUM

A

2

3

Sssssnsssnnsnnnnnnn?®

gUEEEEEEEEEEEEEEEEN,

Rizzoli

* *
‘esmnnsnnnnmnnnnns® A‘\ MONDADORI MONDADORI MONDADORI
MONDADORI Source: GfK, December 2025 (sell-out value data)
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Retail Performance in the Book Market — FY 2025

A\ MONDADORI
A RETAIL
Value data — Sell out
(€mn) .~ Book Market ™.

Significant overperformance of Mondadori's Ve
bookstore chain through the full year p R

------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

. 0

-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

4\ MONDADORI
Market A\ﬁ%‘l)NIII)ADORI Market RETAII
“TA
(")
-2.4% -1.0% -2.1% +1.7%
-24.8% ONLINE ONLINE
ONLINE SHARE ONLINE -25.0% SHARE
0 SHARE 3.5% - 9 SHARE 3.4%
-4.2% 33.9% 5.0% 34.1%

PHYSICAL PHYSICAL PHYSICAL PHYSICAL

SHARE SHARE SHARE SHARE

-1.5% 66.1% +0.2% 96.5% -0.6% 65.9% +3.0% 96.6%

Source: internal estimate on GfK market value data, December 2025 (Week 52) 8



Education Books: Market 2025/2026

GRUPPO
MONDADORI
Very positive adoption campaign:

improvement in expected market share, the most significant of the last 5 years

---------------------------------------------------------------------------
.
.
o
o
o

--------------------------
0

~~~~~~ Student Trends Av\t/e;i\iiiz:ce
m m in Italy (yoy)
34,6% :

(yoy)
o, » o S’ sTTTERRRREIRLEIrssssssnsnesassenet, .
34,4% 32,5% ‘Secondary School :
31,8% mummmmm 000 F P Creeresseessseessssiesessssseessees
m:' Pl e
i ¢ :Primary School :
20,4% R
17,4% Total -2.1%
Source: ISTAT/Ministry of Education 2025
[ £ =
e )
Lintelligenza Py
artificiale nei : Y |
SS SP Totale ; g e ———
INSEGNARE | e
2024 m CON IL DIGITALE e |
.......................................................................................................... < L —
Source: AIE, November 2025 (capocycle sections adopted)
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Strong Cash Flow & Balance Sheet GRUPPO

MONDADORI

€mn

Ordinary Cash Flow

Net Debt to Adj. EBITDA

FY20 FY 21 FY 22 FY 23 FY 24 FY 25E

Over 50% Average Cash Conversion*

* OCF / Adj. EBITDA (IFRS16)

IFRS 16

NO IFRS 16

1,4 1,3

1,0 10 L1 10

FY20 FY21PF FY22 FY23 FY24 FY25E

0,9 018 0,6

0,7 0,5

o
N

FY 20 FY 21 FY 22 FY 23 FY 24 FY 25E

11



Capital Allocation Strategy GRUPPO

MONDADORI
(- - -~~~ - -~/ 7777777777700 —--m-msmmmmsmmmmmm "
: Capital Allocation Strategy & Value Proposition — \
I active investment policy and significant return on capital :
\
GRS SO O S S S SO O S S U U OO U U ———— -

Fe Development aimed at organic growth and consolidation of

‘nvestin the | | the core business focused on Books:
business v" Development of content and digital platform in school textbook publishing
{ v' Selective strengthening of the direct Retail store network
v' Enrichment of the publishing content offering on digital platforms (e-book
& a-book)

Value

enhancing | | ¢ M®&A (Focus Books and Digital)

acquisitions | v" Continued strengthening and expansion of the publishing proposal in both

: Trade and Education Books

v" Continuous development, also internationally, of the new Mondadori
Digital

Return to
Shareholders| .+ Growing Dividend Policy in 2026

12



Dividend Policy

GRUPPO
MONDADORI
Increasing Dividend Policy
Sha rEholder 2025-2026 > DPS previous year +10%
Remuneration S CAGR 70126 155 T ;
4- Gy

Minimum DPS (€ cent)

Total Dividends (€ mn)

~ r
~ -
DL TS NSENY 4

12,0
8,5 11,0

15,4 16,9

FY 21 FY 22 FY 23 FY 24 FY 25 FY 26

22.2 28.7 313 36.5 40.1 44.2

*Based on market capitalisation as at 10/03/2025.

13
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FY25 Outlook - Guidance Confirmed

GRUPPO
MONDADORI
(TTTTTTTomoo oo , {TTTTTTTIoTT Tt )
| Target Mondadori Group | ' 2025
R R R B B s i e 4 — e

Adj. EBITDA Low single-digit growth

(profitability stable at 17%)

. € 65/70 min

NFP/Adj. EBITDA IFRS16 ~1.0 x
NFP/Adj. EBITDA No IFRS16 0.5 x
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Highlights — 9M 25

€mn

Revenues

9M 25 9M 24

Adjusted EBIT

Adjusted EBITDA

GRUPPO

MONDADORI

9M 25 9M 24

Net Profit

9M 25 9M 24

9M 25

9M 24

17



Revenues by Business Area — 9M 25 GRUPPO

MONDADORI

€mn Stable revenues thanks to the significant performance of the Book product
(with positive impacts on the Trade and Retail areas) in the third quarter

------------------------------------------------------------------------------------------------------------------------------
.
.

.
0

+4% LFL
-1.0% )
-1% LFL and +3.5% LFL and 9 4%
net of the

net of the closure
Electa for the
c.oncesjsio.n renovation of
discontinuity Rizzoli Milano

: Trade Education ) Media Media  corporate & i
M 2024 Books Books Retail Digital Print Interc. 9M 2025
...................................................................................................................................................................................................



Adj. EBITDA by Business Area — 9M 25 GRUPPO

MONDADORI
emn e
--------------------------------------------------------------------------------------------------------------------------------------- = Tty .
! Negative impact from |
'5. 1 i theRizzoli Milano | . (BJWIARETRESTREEETENIS
: : dosure i el e
; S

) + 1 . 2 J— P — €1.3 m Corporate
! Non-rerturr.lng fevent?: ) i +£€1.6 m -€0.8m H
. Exp|rat|9n in April 2024 of Electa’s grants i Intercompany

concession for the Colosseum RO RRRRE: S margin
archaeological site E T R
Non-recurring commercial transaction

related to Star Comics carried out in

January 2024

Trade Education Media Media Corporate
Books Books Digital Print & Interc. IM 2025

9M 2024 Retail

k3 .
''''
''''''
--------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------



The significant cash generation continues GRUPPO

e mmmmmmmmmmmmmeS 2 MONDADORI
mn ( \

' Free Cash Flow

| | +34.5 | |
NFP NWC Financial Restructuring Other** Change in NFP
30 Sept. and charges* charges Derivatives 30 Sept.
fund g
Adj. unds Acaquisiti
CAPEX cquisitions/

-12.3m Fatto in
casa da
Benedetta

Of which €4 m
CAPEX for
headquarter
renovation

-19.3 .
-36.5
-15.5
+€3.2mnvs -8.3
FY2024
-2.1
. AN
» / Extraordinary !
\
,'—I |—{ Cash Flow ,'J :
/7 \ / 1
g N -27.8 ! l
* Adj. EBITDA and financial charges before IFRS 16 N - -7 ‘

** Other also includes cash outflows/inflows related to associates



GRUPPO
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Mondadori Group - Company overview GRUPPO

MONDADORI
Mondadori in a nutshell Shareholding Structure
Institutional -
% Mondadori Group, founded in 1907, is Italy’s main Investors Retail
publishing group with a leading position in all the 6339 27.0% 0750

segments of the Italian market:
* Trade book publishing *incl. 0.3% T
. . L ncl. 0.3% Treasury
* Education book publishing GRUPPO 4\ MONDADORI Shares
* Consumer magazines

* Digital Stock Performance 2024

+» Arnoldo Mondadori Editore is listed in the Italian Average
Stock Exchange since 1982 (from 2016 in the STAR M cap
€600 mn

segment)
“+ As of December 31, 2024, Mondadori Group could
count on 2,133 Headcounts

Key Figures Key Financials

Volume (Actual)
Price [Local]

€mn
. C2019 | C2020 | C2021 | C2022 | C2023 | C2024
Iii‘ . > 2,000 new titles > 130 mn fanbase
HH -1 pu blished every year Net Revenues 884.9 743.9 807.3 903.0 904.9 934.7
Adj. EBITDA 110.4 98.3 105.7 136.4 152.1 157.6
EBIT 62.3 14.8 45.2 72.7 84.2 92.0
. ~10% Digital Net Profit 28.2 45 44.2 52.1 62.4 60.2
E > 500 bookshops in %@% ° '8
= Revenues Net Financial Position -151.3 -97.6 -179.1 -177.4 -158.6 -173.0

Italy



Mondadori Group in a nutshell

Business Area 2024 Revenue % Revenue
€mn
630,1
\ MONDADORI 64% o
LIBRI
A\ MONDADORI ©
EDUCATION g
A 2024 2023
L
) 22%
con 2155 199,5
A\ MONDADORI :
RETAIL
2024 2023
6.9% Digital 15%
8.0% Print .
MONDADORI 147.3 141,0
MEDIA

MEDIA
15%

RETAIL “

BOOKS
[GRUPPO A MONI)ADOBI] 22%

64%

2024

934,7

2024

2023

904,7

2023

2024 Adj. EBITDA %

GRUPPO
MONDADORI

Adj. EBITDA

A / 77%

EBITDA Margin = 20.0%
10%

L 4

Books > 85%

-

)

7 \
4 \N
/ .

EBITDA Margin =7.7%

127,0 \

126,9

2024 2023

16.7
14,0

2024 2023 /

’

8,7% Digital 12%
3,7% Print .

EBITDA Margin = 13.7%
MEDIA

12%
RETAIL Q‘

10%

BOOKS
77%

EBITDA Margin = 16.9%

20,2
16,4

2024 2023
157,6 152,1
2024 2023

23



Mondadori Group in a nutshell — Our positioning

GRUPPO

MONDADORI

BOOKS Trade Education Retail

Market Shares %
(2025)

s

Digital: 6% of editorial rev.

: o R . .
. @ 3 ¥ monpaport | Rizzoli
A\MONDADORI ‘* s Rizzoli Sperling & Kupfer & Electa Pl !?h‘; ME | A\ EDUCATION EDUCATION

S & S ] §
e foseneni [ABSRY @osc  BIR 2D i it | [ PSSR (R C | TS pacosme

EINAUDI SCUOLA  ELECTA SCUOL ED
23 8 & 2 G & mu 2
LE MONNIER L€ MONMIER 500 L MOWNIR LivisSTA MINONRSCU0is || EnpGRICOLE ?‘ QU et o BRITEN Lviana

La Nuova Italia

. ElectaKids Electalunior T « o

Rizzoli Q Lizard ‘R{Z)Z()LIEIecta ‘&Z,ZQL,_I RizzoliETas \ N ‘{“, i o @ v
R S T . 4
I A Rzzli  Markes et oo Petrini “’:;_ mm.um.‘.
B ST @ Geronimo Stilten Q Tea Stilton m s s I e womsiascoos | BB Sasot vk 1A scuora - cimosrudi 4 isedi  UTET
v F A \

24



MG&A as a driver of Strategic Repositioning

M Core business competitive strengthening

veun

MONDADORI

LIBRI

MEDIA

A\ MONDADORI 4\

Rizzoli

LB R

@ O

Apr. 16

Acquisition of
Rizzoli Libri

:

banzat®

May 16

Acquisition of
Banzai Media

: Disposal of non-core asset

\

DEA scuoa
O (@) —
Dec. 21

Acquisition

of
DeA Scuola

2018-2019 July 19 Jan. 22

©

DEAGOSTINI
LIBRI

O,

Apr. 22

Acquisition of

50%
(consolidated)

Acquisition
of the
remaining

Acquisition
of 51%
Now 75.5%

TRATIA
ICON
July 22 ‘Nov. 22

Acquisition
of 25% (fully
consolidated)
Now 100%

o D

starshop

O
Feb. 24

Acquisition

of 51%

GRUPPO
MONDADORI

May 24

Acquisition
of 100%

Oct. 24 Jan. 26

51% 58.84%
Acquisition Acquisition

25
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Business 9M25 — Trade Books

A\ MONDADORI
€mn . . L[BRI
: Revenues -1.0% .
| (-1.2% Ifl and net of Electa concession) | Adj. EBITDA -€5.1 mn
279.0 281.9
— Distribution and services (incl. __ .. )
£ /_32'0 RIP 5.0% (incl. () o
33,7 J/0 . (’""R“\ effects
ﬂ/ Electa -30.4%
42,2

37,1

Publishing houses -0.7%

* Net intercompany

2025 2024 2025

2024

> Editorial revenues showed a decline of 0.7% despite significant quarterly growth of 7.5% thanks to the relevant
REVENUES editorial plan, due to a commercial operation carried out in January 24 on the Star Comics brand, which was not
repeated in 2025, as well as a 6% decline in digital revenues also attributable to the contraction of audiobooks

Ad]- » Adj. EBITDA down by around €5 million due to the Star Comics commercial operation and the end of the concession
EBITDA for the management of the Colosseum, but showing a significant recovery in the third quarter (+€1.9 million)

27




Business 9M25 —

Education Books

GRUPPO
MONDADORI
€mn
Revenues flat Adj. EBITDA +€0.2 mn
213.8 213.9
0 Other +20%
139 | I X Third-party publishers -1.1%
Primary School +12.1%
74,0 73,8
Secondary School -1.0%
2025 2024 2025 2024
; | .' . P Overall revenues stable:
REVEN * Significant growth in the primary segment
UES * Modest contraction in the secondary school segment
* Increase in revenues from training activities for teachers and schools, which more than compensates the decline in the university
ettt sector

EBITDA
~ Adj.

P Adj. EBITDA slightly better than the previous year

28
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Business 9M25 — Retail

A\ MONDADORI

€mn .-

Revenues +2.9% (+2.4% LFL) Adj. EBITDA +€0.7 mn

+3.5%LFLex | * A
Rizzoli Milano

148.0 143.8

+€1.2 mn ex
Other (Bookclub + ¥ ) Rizzoli Milano
starshop

E-commerce

Franchising 10,2 9,4

Direct
bookstores

2025 2024 2025 2024

. > Revenues growing despite the general weakness of the book
market (book product +2% yoy):

* DOS: +8.3% (+11% excluding the impact of the Rizzoli Milano closure)
UES * Franchising: +3.7%
* Online down due to the launch of the new omnichannel platform

Adi " P Adj. EBITDA improving despite the negative impact (€0.5
million) deriving from the restructuring of the Rizzoli Milan
store, inaugurated in May

RETAIL

----------------------------------------------------------------------------
o

Network of Points of Sale:
ongoing development and
rationalization activity

+10
bookstores

H Sept 2025 Sept 2024
Y~ o,
starshop  “.. 41 affiliates ..

30
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Media — Advertising Market 2025

Decline in the advertising market in the third quarter,

but the overperformance of Mondadori Digital continues

11M 2025 Market value : 5,262 € mn

11M 2025 Mercato Adv

-1.5% 3Q:-5.0%

3.452 ------------------------
-3.7% [ -9.5% ][ -1.9% ] +1.3% -3.7%
T - T

TV Newspapers:-‘Magazines Digital '.: Radio

2024

LN *
--------------------------

Direct Mail

Source: Nielsen — Digital excluding Search, Social, Classified & OTT, November 2025

A\ MONDADORI
MEDIA

4 3\
Dec. 24
Adv. Market -5.5%
Magazines Mar. 25 27.4%
-6.1%
Jun. 25 -7.0%
-8.2%
A\ MONDADORI .
. & MEDIA Sept. 25 -6.7%
-9.4%
B Market
L Nov. 25 5% e )
( Dec. 24 )
Adv. Market
Digital Mar. 25
-2.1%
Jun. 25
B s
o -0.7%
B wMarket Sept. 25 2.0%
-2.4%
\ Nov. 25 -1.9% /

32



Business 9M25 — Media & PERTATE

— . MEDIA
Revenues -1.6% LT .
o v 0, 101 N .
b aciiEl] ~ Adj. EBITDA +€1.5 mn
..__revenues -
........ e 14.4
< Print revenues K 12.8

Digital
-‘_ﬁ-‘_ Add-on sales g

84 Distribution/other :
Print advertising :

—
Circulations

Print

2025 2024

+€1.6 m
grants

2025 2024

> Digital: +8% thanks to the increase in advertising activities that benefited from the development of MarTech (+4% net of
the contribution from the acquisition of Fatto in casa da Benedetta)

Revenues  » print:-9%
Circulation: -9%,
Add-ons: -24%, due to the decision to reduce the number of product releases in the Music and Home Video segments

EBITDA
Adi P Adj. EBITDA up 12% thanks to both print and digital activities
J 33
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Highlights — 3Q 25

€mn

+1.3% excl.
timing Education

Revenues

3Q 25

-0.2€ mn excl.
timing Education

3Q24

Adjusted EBIT

3Q 25

3Q 24

Adjusted EBITDA

+0.2€ mn excl.

timing Education

3Q 25

3Q 24

Net Profit

3Q 25

3Q 24

GRUPPO
MONDADORI
EBIT
-0.8€ mn excl. e . ......................................... :

3Q 25

3Q24

Adjusted Net Income

3Q 25

3Q 24 35



Revenues and Adjusted EBITDA by Business Area 9M/3Q 25

GRUPPO
MONDADORI

[Euro/millions)

P

-

L < Trade Books 279.0 2819 (1.0)% 98.0 934 6.0 %
: 7)) Education Books 2138 2139 — % 144.0 152.8 (5.7)%
z g Retail 148.0 1438 29 % 546 524 43 %
Ll C Media 047 1064 (16)% 321 344 (6.6)%
> 'a Corporate & Shared Services 357 337 59 % 19 ne 25 %

nterceompany . . g . . .

L = Int 767 739 38% 267 259 31%
X m

Total Consolidated Revenues | 7045 705.8 (0.2)% 13148 3187 (1.2)%

(Euro/millions)
9M 2024 Chg. Q32024 Chg.

3®

o
< < Trade Books 371 422 -5.1 164 145 19
E 7)) Education Books 740 738 0.2 667 719 (5.2)
- U Retalil 10.2 94 0.7 47 41 06
E .GEJ Media 4.4 128 15 20 2.7 (0.7)
- ) Corporate & Shared Services (5.7) (4.5) -1.3 (1.6) (1.1) (0.6)
Ee) ::ni Intercompany (1.3) (0.5) -08 0.0 0.2 (0.2)
<

Total Adj. EBITDA 1286 133.3 (4.7) 0 88q 92.4 (4.3)




GRUPPO

I MONDADORI
n CO e (Euro/millions) 9M 2025 9M 2024 Chg. %
State I I ' e nt Revenue 7045 705.8 (0.2%)
9 M 2 O 2 5 Industrial product cost 2157 206% 2150 30.5% 03%
Variable product costs 821 1n7% 824 n7% (0.3%)
Other variable costs 1223 17.4% 1215 17.2% 0.7%
Structural costs 50.3 71% 49.0 5.9% 26%
Extended labour cost n27 ©..0% 1091 15.5% 3.3%
Other expense (income) (7.3) (1.0%) (4.5) (0.6%) n.s.
Adjusted EBITDA 128.6 18.3% 133.3 18.9% (3.5%)
Restructuring costs 07 0.1% 05 0.1% n.s.
Extraordinary expense (income) 16 02% (14) {02%) n.s.
EBITDA 126.3 17.9% 134.2 19.0% (5.9%)
Amortization and depreciation 369 52% 341 48% 82%
Amortization and depreciation IFRS 16 111 16% 18 17% (5.4%)
EBIT 78.3 11% 88.3 12.5% (11.4%)
Financial expense (income) 44 06% 42 06% 56%
Financial expense IFRS 16 24 0.3% 21 03% 17.7%
Associates (income) (0.7) 00% (0.3) (0.1%) ns.
EBT 722 10.2% 824 "7% (12.4%)
Extended Labor Cost includes costs Tax expense (income) 203 29% 216 3% (5.9%)
related to collaborations and Minorities 01 —% 16 02% ns.

temporary employment.

Group net result 51.7 73% 59.3 84 % (12.8)% 37
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I n CO m e (Euro/millions) Q3 2025 Q3 2024 Chg. %
State m e nt Revenue 314.9 318.7 (1.2)%

Industrial product cost 90.2 28.6 % 894 280 % 0.9 %
3 QZOZS Variable product costs 336 10.7 % 332 104 % 11%
Other variable costs 524 16.6 % 529 16.6 % (0.8)%
Structural costs 6.4 52 % 16.9 53% (3.1%
Extended labour cost 3515 N3 % 342 10.7 % 39%
Other expense (income) (1.4) (0.4)% (0.3) (0.1)% n.s.
Adjusted EBITDA 88.1 28.0 % 924 29.0 % (4.6)%
Restructuring costs 02 01% 04 01% (40.7)%
Extraordinary expence (income) 08 0.2 % 02 01% 2762 %
EBITDA 871 27.7 % 918 288 % (5.1)%
Amortization and depreciation 131 42 % 122 38 % 74 %
Amortization and depreciation IFRS 16 37 12 % 40 13 % (6.5)%
EBIT 70.3 223 % 75.6 237 % (7.0)%
Financial expense (income) 18 0.6 % 19 0.6 % (5.6)%
Financial expense IFRS 16 08 0.2 % 08 02 % 26%
Associates (0.3) (0.1)% (0.9) — % n.s.
EBT 68.0 21.6 % 731 229 % (6.9)%
Tax expense (income) 197 63 % 201 63 % (2.1)%
Extended Labor Cost includes costs Minorities 01 — g 07 02 % (873)%

related to collaborations and

temporary employment. Group net result 48.2 15.3 % 522 16.4 % (7.6)% .



Balance Sheet
September

2025

(Euro/millions) September 30, 2025 September 30, 2024 Chg. %

Trade receivables 232.0 2303 08 %
Inventory 1610 1683 (4.3)%
Trade payables 2596 266.2 (2.5)%
Other assets (liabilities) (42.4) (41.6) 21%
Net working capital continuing operations 91.0 90.7 03%
Discontinued or discontinuing assets (liabilities) — — —%
Net Working Capital 91.0 90.7 03%
Intangible assets 3899 3841 15 %
Property, plant and equipment 469 392 19.6 %
Investments 179 143 249 %
Net fixed assets with no rights of use IFRS 16 4547 4376 39%
Assets from right of use IFRS 16 724 741 (2.3)%
Net fixed assets with rights of use IFRS 16 5271 51.7 3.0%
Provisions for risks 26.2 318 17.7)%
Post-employment benefits 285 289 (1.2)%
Provisions 54.7 60.7 (9.8)%
Net invested capital 563.3 541.7 4.0 %
Share capital 68.0 680 — %
Reserves 2084 1842 13.2 %
Profit (loss) for the period 517 593 (12.8)%
Group equity 3281 311.5 5.4 %
Non-controlling interests' equity 19 06 2293 %
Equity 330.0 312.0 58 %
Net financial position no IFRS 16 155.0 150.9 27 %
Net financial position IFRS 16 783 788 (0.6)%
Net financial position 2333 2297 16%
Sources 563.3 541.7 4.0 %

GRUPPO
MONDADORI
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Headcount Evolution 9M25

GRUPPO
MONDADORI
Group Headcount s z
0
2,100 . 2.168 +3.2%
1.939 o — Sept 25 vs
~— Sept 24
Sept 23 Sept 24 . Sept25
Headcount by BU
+#1.5% | +14% = +6.0% +6.0% +2.2%
(+4.2% LFL) :

Trade Books Education Books Retail Media D& Corporate & Shared

Print .
Services
l Sept 25 M Sept 24 40



Glossario \ GaEro

MONDADORI
EBITDA is equal to net results before interest. tax. depreciation and amortization.

Adjusted EBITDA is EBITDA, as explained above, net of income and expenses of a non-ordinary nature such as
(i) income and expenses from restructuring, reorganization and business combinations;
(i) clearly identified income and expenses not directly related to the ordinary course of business;

(iii) as well as any income and expenses from nonrecurring events and transactions as set out in Consob communication DEM6064293 of 28/07/2006.

EBIT net result for the period before income tax, and other income and expenses.

Adjusted EBIT EBIT net of income and expenses of a non-ordinary nature, amortization derived from Purchase Price Allocation of the last 5 years and depreciation/impairment.
EBT net result for the period before income tax.

Adjusted Net Profit the net result before income and expenses of a non-ordinary nature, amortization derived from Purchase Price Allocation of the last 5 years and

depreciation/impairment, net of related fiscal effects and gross of non-recurring fiscal income and expenses.

Net Invested Capital is equal to the algebraic sum of Fixed Capital, which includes non-current assets and non-current liabilities (net of non-current financial liabilities included in the Net

Financial Position) and Net Working Capital, which includes current assets (net of cash and cash equivalents and current financial assets included in the Net

Financial Position), and current liabilities (net of current financial liabilities included in the Net Financial Position).

Ordinary Cash Flow is cash flow from operations as explained above, net of financial expenses, taxes paid in the period. and income/expenses from investments in associates.

Non ord. Cash Flow cash flow generated/used in transactions that are not considered ordinary, such as company restructuring and reorganization, share capital transactions and

acquisitions/disposals

Free Cash Flow the sum of Cash Flow from ordinary and non-ordinary operations in the reporting period (excluding payment of dividends, if any).
41



IR contacts A%%UNI]’)PA%OBI Social media & IR APP

Nicoletta Pinoia Mondadori Group IR(available on Google Play & App Store)
Tel: +39 02 75422632
invrel@mondadori.it

https://twitter.com/gruppomondadori
https://www.linkedin.com/company/gruppomondadori
https://www.facebook.com/GruppoMondadori

https://www.instagram.com/gruppomondadori

U @3IE0

https://www.youtube.com/c/GruppoMondadori
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